
Value proposition
review

This service helps SME’s
that want to grow their
revenue to understand
how well their value
proposition is working for
them in converting sales
prospects into paying
customers. Using my
unique proprietary
method I’ll show you
what improvements you
could make to your
proposition that will
better help convince
prospects that by coming
to you, they’ve come to
the right place to meet
their needs, helping you
to close more deals and
increase your revenue



Y O U R  P R O P O S I T I O N :  W H A T  I T  I S  A N D  W H Y
I T ' S  I M P O R T A N T

Sign up and complete a
quick pro-forma with
pertinent information

L e a r n  h o w  y o u r  b r a n d  a n d  p r o p o s i t i o n  i s
b e i n g  p e r c e i v e d  b y  t h o s e  o u t s i d e  o f  y o u r
b u s i n e s s  a n d  i d e n t i f y  a r e a s  t o  s t r e n g t h e n .

S p o t  m i s s e d  o p p o r t u n i t i e s  t o  c o n v e y  y o u r
v a l u e  a n d  c o n v i n c e  p o t e n t i a l  c u s t o m e r s
y o u ' r e  t h e  r i g h t  s u p p l i e r  f o r  t h e m .

F i n d i n g  w a y s  t o  s t r e n g t h e n  y o u r
p r o p o s i t i o n  c a n  i n c r e a s e  c o n v e r s i o n s  a n d
t h e r e f o r e  y o u r  r e v e n u e .

U s e f u l  a n d  a c t i o n a b l e  i n s i g h t  y o u  c a n  u s e
f o r  p o s i t i v e  c h a n g e  t o  g r o w  y o u r
b u s i n e s s .

+44(0)7971 684 983 gary.carter@carterloxworth.com www.linkedin.com/in/garycarter3/

Small businesses work hard for leads
yet many fail to properly convey the
benefits and value they deliver to
customers. If your proposition isn’t up
to scratch, you may not convert as
many as you could.

It’s said you have around 5 seconds to
convince a website visitor they’ve come
to the right place before they leave.
Your value proposition can convince
them to stay; if it’s missing, weak, hard
to find or hard to understand, you’re not
making the most of that 5 seconds. This
review will find any weaknesses, giving
you the opportunity to improve and
convert more.

Value proposition
review

C u s t o m e r  b u y i n g  d e c i s i o n s  a r e  b a s e d  o n  t h e
v a l u e  a n d  b e n e f i t s  t h e y  p e r c e i v e  t h e y ’ l l  d e r i v e
f r o m  a  c o m p a n y  o r  p r o d u c t / s e r v i c e

A  v a l u e  p r o p o s i t i o n  s h o u l d  s p e l l  o u t  c l e a r l y  t o
p o t e n t i a l  c u s t o m e r s  w h a t  v a l u e  a n d  b e n e f i t s
t h e y ’ l l  r e a l i s e  b y  s p e n d i n g  m o n e y  w i t h  y o u .  I t ’ s
y o u r  p e r f e c t  o p p o r t u n i t y  t o  c o n v i n c e  t h e m
y o u ’ r e  t h e  i d e a l  s u p p l i e r  f o r  t h e m

A  w e l l  d e f i n e d  p r o p o s i t i o n  w i l l  h e l p  m o r e
c u s t o m e r s  c h o o s e  y o u  o v e r  t h e  c o m p e t i t i o n ,
m a k i n g  m o r e  s a l e s  a n d  g r o w i n g  y o u r  b u s i n e s s

R e s e a r c h  s h o w s  b r a n d s  w i t h  u n i q u e  p r o p o s i t i o n s
a c h i e v e  1 4 1 %  b e t t e r  g r o w t h  t h a n  c o m p a n i e s  w i t h
e x c e l l e n t  a d v e r t i s i n g  a n d  p o o r  p r o p o s i t i o n

H O W  I T  W O R K S

Review conducted,
insights gathered and
feedback written up

Formal report sent to you
and remote feedback
session arranged to discuss
findings
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